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Overview of Survey 
ANU: 
Total Surveyed:  81 people were surveyed. 
Gender: 67% of the respondents were female. 
Age Group:  44% of the respondents were  under 15 years old, 49% of the respondents were  15 to 17 years old, and 7% 
of the respondents were  18 or 19 years old.  
Race/Ethnicity: The race/ethnic mix of the respondents were 61% White, 30% Latino, 4% Black, and 5% Asian/Other. 
Overall Health:  77% of the respondents considered their health good or very good. 
 
CPHC: 
Total Surveyed:  38 people were surveyed. 
Gender: 58% of the respondents were female. 
Age Group: 47% of the respondents were  under 15 years old, 34% of the respondents were  15 to 17 years old, and 19% 
of the respondents were  18 or 19 years old. 
Race/Ethnicity: The race/ethnic mix of the respondents were 53% White, 34% Latino, 11% Black, and 2% Asian/Other. 
Have Children: 8% of the respondents have children. 
Overall Health:  92% of the respondents considered their health good or very good. 
 
WMKK: 
Total Surveyed:  135 people were surveyed. 
Gender: 70% of the respondents were female. 
Age Group: 10% of the respondents were  under 15 years old, 65% of the respondents were  15 to 17 years old, and 25% 
of the respondents were  18 or 19 years old. 
Race/Ethnicity: The race/ethnic mix of the respondents were 15% White, 33% Latino, 36% Black, and 16% Asian/
Other. 
Have Children: 6% of the respondents have children. 
Overall Health:  79% of the respondents considered their health good or very good. 
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Overview of Survey (Weighted) 
ANU: 
Total Surveyed:  81 people were surveyed. 
Gender: 44% of the respondents were female. 
Age Group:  47% of the respondents were  under 15 
years old, 48% of the respondents were  15 to 17 years 
old, and 5% of the respondents were  18 or 19 years 
old.  
Race/Ethnicity: The race/ethnic mix of the respondents 
were 28% White, 65% Latino, and 7% Asian/Other. 
Overall Health:  80% of the respondents considered 
their health good or very good. 
 
CPHC: 
Total Surveyed:  35 people were surveyed. 
Gender: 43% of the respondents were female. 
Age Group:  51% of the respondents were  under 15 
years old, 31% of the respondents were  15 to 17 years 
old, and 18% of the respondents were  18 or 19 years 
old.  
Race/Ethnicity: The race/ethnic mix of the respondents 
were 41% White, 47% Latino, and 9% Asian/Other. 
Have Children: 9% of the respondents have children. 
Overall Health:  94% of the respondents considered 
their health good or very good. 
 
WMKK: 
Total Surveyed:  135 people were surveyed. 
Gender: 50% of the respondents were female. 
Age Group:  7% of the respondents were  under 15 
years old, 60% of the respondents were  15 to 17 years 
old, and 33% of the respondents were  18 or 19 years 
old.  
Race/Ethnicity: The race/ethnic mix of the respondents 
were 17% White, 54% Latino, 4% Black, and 25% 
Asian/Other. 
Have Children: 9% of the respondents have children. 
Overall Health:  78% of the respondents considered 
their health good or very good. 
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Tobacco (Weighted Data) 

P A G E 4  

ANU: 
Tobacco Users:  49% of the respondents used tobacco products in their lifetime.  50% of tobacco using respondents have 
experimented with tobacco, but no longer use them.  20% of the tobacco-using respondents are current tobacco users.  
20% of the tobacco-using respondents are former tobacco users. 
Gender: 63% of the tobacco users were males. 
Race/Ethnicity: The race/ethnic mix of the tobacco users were 28% White, 62% Latino, and 10% were Asian. 
Overall Health:  84% of the tobacco users considered their health good or very good. 
Depression: 18% of the tobacco users felt depressed in the past year.  
Drink Alcohol: 41% of the tobacco users also drink alcohol. 
 
CPHC: 
Tobacco Users:  30% of the respondents used tobacco products in their lifetime. 
Gender: 60% of the tobacco users were males. 
Race/Ethnicity: The race/ethnic mix of the tobacco were 70% White. 
Overall Health:  90% of the tobacco users considered their health good or very good. 
Drink Alcohol: 50% of the tobacco users also drink alcohol. 
 
WMKK: 
Tobacco Users:  34% of the respondents used tobacco products in their lifetime.  27% of tobacco using respondents have 
experimented with tobacco, but no longer use them.  28% of tobacco using respondents are tobacco users, but are trying 
to quit.  13% of the tobacco-using respondents are current tobacco users.  13% of the tobacco-using respondents are for-
mer tobacco users. 
Gender: 65% of the tobacco users were males. 
Race/Ethnicity: The race/ethnic mix of the tobacco were 26% White, 52% Latino, and 15% were Asian. 
Overall Health:  71% of the tobacco users considered their health good or very good. 
Depression: 30% of the tobacco users felt depressed in the past year.  
Drink Alcohol: 60% of the tobacco users also drink alcohol. 

Drugs: ANU CPHC WMKK 

Marijuana 37 (46%) 6 (17%) 56 (41%) 

Inhalants 0 (0%) 0 (0%) 5 (4%) 

Cocaine 3 (4%) 1 (3%) 16 (12%) 

Heroine 0 (0%) 0 (0%) 4 (3%) 

Methamphetamines 3 (4%) 3 (9%) 9 (7%) 

Ecstacy 3 (4%) 1 (3%) 13 (10%) 

GHB 0 (0%) 0 (0%) 4 (3%) 

LSD 3 (4%) 0 (0%) 4 (3%) 

Steroid pills/shots 1 (1%) 0 (0%) 5 (4%) 

IV Drug Use 0 (0%) 1 (3%) 4 (3%) 

Total Respondents 81 35 135 

Drugs (Weighted Data) 
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ANU: 
Drink & Drive: 5% of the respondents were in a vehicle with a driver under the influence in the past month. 
Alcohol Drinkers: 26% of the respondents have used alcohol in the last month. 
Gender: 57% of the alcohol-drinking respondents were males. 
Race/Ethnicity: The race/ethnic mix of the alcohol users were 25% White and 60% were Latino. 
Depression: 24% of the alcohol users felt depressed in the past year.  
How Much Days: 86% of the alcohol users drank less than 6 days in the past month. 
Binge Drinking: 35% of the alcohol users binge drink. 
 
 
 
CPHC: 
Drink & Drive: 12% of the respondents were in a vehicle with a driver under the influence in the past month. 
Alcohol Drinkers: 21% of the respondents have used alcohol in the last month. 
Gender: 71% of the alcohol-drinking respondents were males. 
Race/Ethnicity: The race/ethnic mix of the alcohol users were 71% were Latino. 
How Much Days: 71% of the alcohol users drank less than 6 days in the past month. 
 
 
 
WMKK: 
Drink & Drive: 15% of the respondents were in a vehicle with a driver under the influence in the past month. 
Alcohol Drinkers: 36% of the respondents have used alcohol in the last month. 
Gender: 54% of the alcohol-drinking respondents were males. 
Race/Ethnicity: The race/ethnic mix of the alcohol users were 24% White, 63% were Latino, and 11% were Asian. 
Depression: 40% of the alcohol users felt depressed in the past year.  
How Much Days: 68% of the alcohol users drank less than 6 days in the past month. 19% of the alcohol users drank 
more than 10 days in the past month. 
Binge Drinking: 19% of the alcohol users binge drink. 

Alcohol (Weighted Data) 
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Obesity/Nutrition (Weighted Data) 

ANU: 
Fast Food:  10% of the respondents never eat at fast food restaurants while 41% of the respondents eat at fast food 
places once a week.  14% of the respondents eat 5 or more times a week in a fast food restaurant. 
Vegetables: 32% of the respondents eat vegetable five times a week or more while 21% never each vegetables. 
Fruits: 29% of the respondents eat fruits five times a week or more while 9% never each fruits. 
Dairy Products: 41% of the respondents eat dairy products at least 5 times a week while 6% never each dairy products. 
Soda: 73% of the respondents drink soda at least 5 times a week. 
Weight Loss: 7% of the respondents watch the fat/calories and 26% of the respondents uses exercise to control their 
weight. 77% of the respondents do not do anything to control their weight. 
Exercise: 16% of the respondents never exercise while 67% of the respondents exercised 3 or more times in a week. 
TV, Video/Computer Games: 18% of the respondents watch TV, or play video/computer games for less than an hour a 
day.  58% of the respondents watch TV, or play video/computer games for more than 2 hours a day.   
Recreation: 14% of the respondents feel the availability of after school recreational options are good or very good in 
their neighborhood.  60% of the respondents feel the availability of after school recreational options are poor or very 
poor in their neighborhood. 
 
 
CPHC: 
Fast Food:  6% of the respondents never eat at fast food restaurants while 41% of the respondents eat at fast food places 
once a week. 
Vegetables: 33% of the respondents eat vegetable five times a week or more. 
Fruits: 32% of the respondents eat fruits five times a week or more. 
Dairy Products: 55% of the respondents eat dairy products at least 5 times a week. 
Soda: 44% of the respondents drink soda at least 5 times a week. 
Weight Loss: 29% of the respondents watch the fat/calories and 60% of the respondents uses exercise to control their 
weight. 40% of the respondents do not do anything to control their weight. 
Exercise: 75% of the respondents exercised 3 or more times in a week. 
TV, Video/Computer Games: 11% of the respondents watch TV, or play video/computer games for less than an hour a 
day.  51% of the respondents watch TV, or play video/computer games for more than 2 hours a day.   
Recreation: 27% of the respondents feel the availability of after school recreational options are good or very good in 
their neighborhood.  27% of the respondents feel the availability of after school recreational options are poor or very 
poor in their neighborhood. 
 
 
WMKK: 
Fast Food:  5% of the respondents never eat at fast food restaurants while 32% of the respondents eat at fast food places 
once a week.  22% of the respondents eat 5 or more times a week in a fast food restaurant. 
Vegetables: 51% of the respondents eat vegetable five times a week or more while 4% never each vegetables. 
Fruits: 54% of the respondents eat fruits five times a week or more. 
Dairy Products: 60% of the respondents eat dairy products at least 5 times a week. 
Soda: 50% of the respondents drink soda at least 5 times a week while 7% never drink sodas. 
Weight Loss: 22% of the respondents watch the fat/calories, 8% take diet aids, and 41% of the respondents uses exer-
cise to control their weight.  41% of the respondents do not do anything to control their weight. 
Exercise: 15% of the respondents never exercise while 69% of the respondents exercised 3 or more times in a week. 
TV, Video/Computer Games: 7% of the respondents watch TV, or play video/computer games for less than an hour a 
day.  60% of the respondents watch TV, or play video/computer games for more than 2 hours a day.   
Recreation: 45% of the respondents feel the availability of after school recreational options are good or very good in 
their neighborhood.  18% of the respondents feel the availability of after school recreational options are poor or very 
poor in their neighborhood. 
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ANU:  
Sexual Information: 45% of the respondents thought the sexual education information at their school was helpful or very helpful.  
12% of the respondents thought the sexual education information at their school was unhelpful or very unhelpful. 
Sex: 53% of the respondents have had sexual intercourse.  27% of the sexually active respondents were under the age of 15, 66% of 
the sexually active respondents were between the ages of 15 and 17.  40% of the sexually active respondents were female.  63% of 
the sexually active respondents were Latino , 26% were White, and 12% were Asian. 
Barriers to Birth Control: 9% of the sexually active respondents went without birth control supplies because it was too expensive.  
28% of the sexually active respondents went without birth control supplies because they were too embarrassed.  26% of the sexually 
active respondents went without birth control supplies because they thought it was their partner’s responsibility. 
STDs: 6% of the respondents have had an STDs.  21% of the respondents have been tested, but did not have an STD.  73% of the 
respondents have never been tested.  72% of the sexually active respondents have never been tested for STDs.  31% of the respon-
dents would go to a clinic, 34% of the respondents would go to a doctor, and 15% of the respondents would go to a hospital to get 
tested.  20% of the respondents would not know where to go to get tested for an STD. 
 
CPHC:  
Sexual Information: 60% of the respondents thought the sexual education information at their school was helpful or very helpful.  
10% of the respondents thought the sexual education information at their school was unhelpful or very unhelpful. 
Sex: 31% of the respondents have had sexual intercourse.  50% of the sexually active respondents were between the ages of 15 and 
17.  40% of the sexually active respondents were female.  50% of the sexually active respondents were Latino  and 40% were White. 
Barriers to Birth Control: 40% of the sexually active respondents went without birth control supplies because they were too embar-
rassed.   
STDs: 35% of the respondents have been tested, but did not have an STD.  65% of the respondents have never been tested.  50% of 
the sexually active respondents have never been tested for STDs. 26% of the respondents would go to a clinic and 47% of the respon-
dents would go to a doctor to get tested.  21% of the respondents would not know where to go to get tested for an STD. 
 
WMKK:  
Sexual Information: 55% of the respondents thought the sexual education information at their school was helpful or very helpful.  
11% of the respondents thought the sexual education information at their school was unhelpful or very unhelpful. 
Sex: 42% of the respondents have had sexual intercourse.  56% of the sexually active respondents were between the ages of 15 and 
17.  37% of the sexually active respondents were female. 56% of the sexually active respondents were Latino , 26% were White, and 
13% were Asian. 
Barriers to Birth Control: 19% of the sexually active respondents went without birth control supplies because it was too expensive.  
13% of the sexually active respondents went without birth control supplies because they were too embarrassed.  17% of the sexually 
active respondents went without birth control supplies because they thought it was their partner’s responsibility. 
STDs: 27% of the respondents have been tested, but did not have an STD.  73% of the respondents have never been tested.  54% of 
the sexually active respondents have never been tested for STDs.  53% of the respondents would go to a clinic, 24% of the respon-
dents would go to a doctor, and 5% of the respondents would go to a hospital to get tested.  18% of the respondents would not know 
where to go to get tested for an STD. 
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Sexual Behavior (Weighted Data) 

Birth Control Methods: ANU CPHC WMKK 

No Method 6 (14%) 2 (20%) 12 (22%) 

Birth Control Pills 3 (7%) 3 (30%) 12 (22%) 

Birth Control Patch 1 (2%) 0 (0%) 0 (0%) 

Condoms 31 (72%) 6 (60%) 37 (69%) 

Diaphragm 1 (2%) 1 (10%) 0 (0%) 

Injectable Birth Control 2 (5%) 0 (0%) 0 (0%) 

Withdrawal 0 (0%) 0 (0%) 4 (7%) 

Don’t know 4 (9%) 0 (0%) 1 (2%) 

Total Respondents 43 10 54 
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Safety (Weighted Data) 

ANU: 
Seat Belt: 53% of the respondents always wear their seat belt.  20% of the respondents wear their seat belt half of the 
time or less. 
Helmet: 10% of the respondents always wear their helmet.  78% of the respondents never wear their helmets. 
Transportation:  8% of the respondent feel the public transportation is good or very good.  50% of the respondent feel 
the public transportation is poor or very poor.  
Parent’s Knowledge:  42% of the respondents have parents that always know where they are after school.  34% of the 
respondents have parents that know where they are after school half of the time or less. 
Safety:  43% of the respondent feel their neighborhood is safe or very safe.  57% of the respondent feel their neighbor-
hood is unsafe or very unsafe.  85% of the respondent feel their school is safe or very safe.  15% of the respondent feel 
their school is unsafe or very unsafe. 
Crime:  11% of the respondents have been a victim of a violent crime in the last five years.   
Firearm:  6% of the respondent have access to a firearm. 
 
CPHC: 
Seat Belt:  64% of the respondents always wear their seat belt.  21% of the respondents wear their seat belt half of the 
time or less. 
Helmet: 16% of the respondents always wear their helmet.  53% of the respondents never wear their helmets. 
Transportation:  16% of the respondent feel the public transportation is good or very good.  19% of the respondent feel 
the public transportation is poor or very poor.  
Safety:  82% of the respondent feel their neighborhood is safe or very safe.  18% of the respondent feel their neighbor-
hood is unsafe or very unsafe.  75% of the respondent feel their school is safe or very safe.  25% of the respondent feel 
their school is unsafe or very unsafe. 
Parent’s Knowledge:  53% of the respondents have parents that always know where they are after school.  25% of the 
respondents have parents that know where they are after school half of the time or less. 
Crime:  23% of the respondents have been a victim of a violent crime in the last five years. 
Firearm:  22% of the respondent have access to a firearm. 
 
WMKK: 
Seat Belt:  67% of the respondents always wear their seat belt.  16% of the respondents wear their seat belt half of the 
time or less. 
Helmet:  10% of the respondents always wear their helmet.  50% of the respondents never wear their helmets. 
Transportation:  37% of the respondent feel the public transportation is good or very good.  12% of the respondent feel 
the public transportation is poor or very poor.  
Safety:  82% of the respondent feel their neighborhood is safe or very safe.  18% of the respondent feel their neighbor-
hood is unsafe or very unsafe.  82% of the respondent feel their school is safe or very safe.  18% of the respondent feel 
their school is unsafe or very unsafe. 
Parent’s Knowledge:  50% of the respondents have parents that always know where they are after school.  29% of the 
respondents have parents that know where they are after school half of the time or less. 
Crime:  11% of the respondents have been a victim of a violent crime in the last five years. 
Firearm:  15% of the respondent have access to a firearm. 
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ANU: 
Overall Health:  80% of the respondents thought their health was good or very good .  3% of the respondent thought their 
health was poor or very poor.  
Medical Coverage:  64% of the respondents have medical coverage and 27% of the respondents do not know if they have 
medical coverage. 
H.S.A.: 43% of the respondents have used SCHSA medical facilities for their health.  34% of the respondents do not know 
about the services provided by SCHSA. 
Medical Care: 73% of the respondents get their medical care from a doctor.  21% of the respondents get their medical care 
from a hospital/ER.  13% of the respondents get their medical care from a clinic. 
 
 
CPHC: 
Overall Health:  94% of the respondents thought their health was good or very good .   
Medical Coverage:  64% of the respondents have medical coverage and 24% of the respondents do not know if they have 
medical coverage. 
H.S.A.: 32% of the respondents have used SCHSA medical facilities for their health.  41% of the respondents do not know 
about the services provided by SCHSA. 
Medical Care: 80% of the respondents get their medical care from a doctor.  20% of the respondents get their medical care 
from a hospital/ER.  14% of the respondents get their medical care from a clinic. 
 
 
WMKK: 
Overall Health:  78% of the respondents thought their health was good or very good .   
Medical Coverage:  67% of the respondents have medical coverage and 24% of the respondents do not know if they have 
medical coverage. 
H.S.A.: 40% of the respondents have used SCHSA medical facilities for their health.  36% of the respondents do not know 
about the services provided by SCHSA. 
Medical Care: 76% of the respondents get their medical care from a doctor.  19% of the respondents get their medical care 
from a hospital/ER.  7% of the respondents get their medical care from a clinic. 

Medical Information (Weighted Data) 

Health Information: ANU CPHC WMKK 

Family 66 (81%) 23 (66%) 66 (49%) 

Doctor/PCP 37 (46%) 20 (57%) 87 (64%) 

Friends 33 (41%) 11 (31%) 41 (30%) 

Schools 25 (31%) 8 (23%) 30 (22%) 

Community Workers 12 (15%) 6 (17%) 8 (6%) 

TV 13 (16%) 12 (34%) 22 (16%) 

Magazines 11 (14%) 3 (9%) 18 (13%) 

Radio 7 (9%) 6 (17%) 19 (14%) 

Newspaper 1 (1%) 7 (20%) 8 (6%) 

Internet 3 (4%) 5 (14%) 12 (9%) 

Medical Helpline 2 (2%) 5 (14%) 7 (5%) 

Spiritual Leader 4 (5%) 1 (3%) 5 (4%) 

Total Respondents 81 35 135 


